
Irony: This business article became “lost in translation” when the magazine (not the author) added large, red, machine-translated 
graphics. These Google mistranslations do not convey the entire meaning of the phrase “lost in translation,” and the Chinese actually 
means “Lost Tokyo” because an online translator produced the Chinese title for the 2003 film about two people lost in Japanese culture.

The Real Lessons Learned
This business magazine learned these lessons the hard way even though 
the article itself warns about the very same issues:
1.	 The first example notes Coca-Cola has been blamed for bad

Chinese translations created by unauthorized individuals
2.	 The Wings Air example illustrates that translations must be 

performed by professional linguists and native speakers of the
target language

3.	 The Chinese restaurant example warns against misusing machine
translation

4.	 The Microsoft Bing example further emphasizes the difficulty of
Chinese translation

5.	 Bonus: A good example from Google that the magazine edited out 
actually illustrates what the search engine giant does to obtain high 
quality human translation for its own brand
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